|Results of the Arundel On-Line Survey Conducted by The Chesapeake Group

I Spending

Amount Spent on Groceries per Week

Spending Percent
Less than 535 1.9%
435 to $44.99 4.5%
545 to 559.99 3.7%
460 to $74.99 10.8%
575 to 599.99 17.5%
5100 to 124.99 22.8%
5125 to 5149.99 13.4%
5150 or maore 25.4%

Average is 5111.63
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Freguency of Eating Lunch Out

Frequen Percent
A few times/week 23.7%
About oncefweek 29.6%
About twice/month 17.8%
Once/month 10.4%
4to9times/year 11.1%
Once or twice/year 4,8%

Less often the once/year 2.6%
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Type of Food Establishment Frequented for Lunch

Type of Establishment Percent
Full-service restaurant 35.4%

Fast food operation 17.2%
All you can eat buffet 1.1%
Sub shop 34.3%
Other 11.9%
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Llocation of the Llunch Food Establishment

General Location Percent
Town of Arundel 11.6%
Kennebunk 29.7%
Kennebunkport 3.5%
Other 55.2%
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Frequency of Eating Dinner at Food Service Establishments

Frequen Percent
A few times a week 10.4%
About once/week 32.7%
About twice/month 27.9%
Once/month 15.1%
4 to 9 times/year 6.0%
A few time/year 3.6%

Less often than a few times fyear  4.4%
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Type of Establishment Fregquented for Dinner

Type of Establishment Percent

Full-service restaurant 86.1%

Fast food operation 4.4%
All you can eat buffet 1.6%
Sub Shop 4.0%
Other 4.0%
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Location of the Dinner Food Establishment

General Location Percent

Town of Arundel
Kennebunk
Kennebunkport
Other

2.5%
28.8%
4.9%
63.8%
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Freguency of Eating Lunch and Dinner at Food Service Establishments

Frequen
A few times/weelk
Lunch
Dinner
About once fweek
Lunch
Dinner
About twice/month
Lunch
Dinner
Once/manth
Lunch
Dinner
4 to 9 times/year
Lunch
Dinner
Once or twice/year
Lunch
Dinner
Less oftern than once/year
Lunch
Dinner

Percent

23.7%
10.4%

29.6%
32.7%

17.8%
27.9%

10.4%
15.1%

11.1%
6.0%

4.8%
3.6%

2.6%
4.4%
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Type of Establishment Frequented for Lunch and Dinner

Type of Establishment Percent
Full service restaurant
Lunch 35.4%
Dinner 86.1%
Fast food operation
Lunch  17.2%
Dinner 4.4%
All you can eat buffet
Lunch 1.1%
Dinner 1.6%
Sub Shop
Lunch  34.3%
Dinner 4.0%
Other
Lunch  11.9%
Dinner 4.0%
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Location of the Lunch and Dinner Food Establishment

General Location
Town of Arundel
Lunch
Dinner
Kennebunk
Lunch
Dinner
Kennebunkport
Lunch
Dinner
Other
Lunch
Dinner
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Percent

11.6%
2.5%

29.7%
28.8%

3.5%
4.9%

55.2%
63.8%



Freguency of Purchases of Fresh Merchandise at Non-traditional Operations

Frequen Percent
A few times fweek 4,9%
About oncefweek 21.5%
About twice/month 15.8%
Once/manth 11.3%
4to 9 times/year 21.5%
Once or twice/year 15.0%

Less often than oncefyear  10.1%
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Type of Merchandise Purchased at Non-supermarket or Non-box Operations

Product Percent
Fresh produce in season 76.1%
Fresh fruit in season 58.5%
Fresh or smoked fish 37.2%
Breads 26.5%
Other baked goods 23.5%
Meats 39.3%
Other 14.5%
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Number of Vehicles Owned

Number Percent
li] 4.0%
1 11.8%
2 49 4%
3 22.0%
4 of more 16.3%
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Vehicles 5 years of Older

Number Percent
0 14.7%
1 32.7%
2 29.4%
3 13.1%
4 of more 10.2%
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Proportion Owning and Renting Their Home in the Area

Own or Rent Percent
Own/buying 93.9%
Rent 6.1%
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Tenure

Years Living in Unit Percent
2years or less 10.3%
3 to dyears 11.1%
5to9years 18.5%
10 to 19 years 30.0%
20 or more years 30.0%
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Maonthly Rent or Mortgage Payment

Monthly Payment Percent
MNone 19.5%
Less than 5300/month 2.1%
5300 to 5399/ month 2.1%
5400 to 5599/ month 4,2%
5600 to 5799/month 9.3%
5800 to 5999/month 10.6%
51,000 to 51,249/month 13.1%
51,250 to 51,499/month 16.1%
51,500 to 51,749/month 10.2%
51,750 to $1,999/month 4.2%
52,000 to $2,499/month 5.5%
52,500 or more/maonth 3.0%
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Average for those with and without monthly payments is $1,003.00.

Average for those with payments is $1,245.00.

Anticipate Change in Housing in Next Five Years

Anticipate Change Percent
Yes 23.2%
Mo 53.7%
Maybe 23.2%
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Change Would Likely Result in Move from Arundel-Kennebunk-Kennebunkport Area

Likelihood of Moving from Area  Percent

Yes 35.1%
Mo 40.5%
Uncertain 24.4%
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Anticipated Change in Size of Unit

New Size Percent
Larger 9.5%
Smaller 39.5%
Same 37.9%
Uncertain 13.2%
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Frequency of Online or Catalog Purchases

Frequen Percent
A few times/week 3.6%
About once/week 7.6%
About twice/month 20.3%
Once/month 17.5%
4to 9 times/year 26.7%
Once or twice/year 15.9%

Less often than once/year 8.4% _
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Frequency of Trips to Movie Theaters

Frequen Percent
A few times/week 4.0%
About once/week 1.2%
About twice/month 2.4%
Once/month 11.0%
4to 9 times/year 24.4%
Once or twice/year 29.3%

Less often than once/year  31.3%
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Freguency of Attendance at Crafts, Gun, Art or Other Shows

Frequen Percent
A few times/week 1.2%
About once/week 1.6%
About twice/month 2.4%
Once/month 4.5%
4 to 9 times/year 15.4%
Once or twice/year 31.6%

Less often than once/year  43.3%
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Frequency of Attendance at Youth Activities

Frequen Percent
A few times/week 0.8%
About once/week 0.0%
About twice/month 2.0%
Once/month 2.4%
4to 9 times/year 10.6%
Once or twice/year 33.3%

Less often than once/year  50.8%
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Sport in which Residents Participate

A few About

Sport times/month once/month
Barrell Racing 0 0
Baseball 4 3
Basketball 8 5
Boating 26 7
Bowling 5 2
Boxing 1 1
Bicycling 51 19
Canoe/Kayaking 18 13
Cross Country Skiing ] 10
Diving or Swimming 45 11
Downhill Skiing 3
Equestrian and Rodeos 3 0
Fishing 30 12
Football 1 2
Golf 18 4
Hockey/lce Hockey 7 0
Hunting 5 7]
Ice Skating 6 1
Lacrosse 3 2
Martial Art 4 0
Motor Cycling 14 4
Motor Sports 8 2
Other Winter Sports

than Skiing or Hockey 11 8
Roller Skating 0 2
Rowing 3 2
Running 35 8
Sailing 1 2
Soccer 6 4
Softball 5
Weightlifting 24 8
Wrestling 1 0
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I Demographics

Househaold Size

Household Number Percent
1 9.0%
2 42.4%
3 14.7%
4 22.0%
5 7.8%

6 or more 4.1% -
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Number of Household Members Employed Full-time

Number Percent
0 16.1%
1 32.6%
2 44.6%
3 4.1%
4 or more 2.5%
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Number Employed Part-time
Number Percent

0 63.2%
1 23.3%
2 5.9%
3 1.7%
4 or more 0.8%

Developed by The Chesapeake Group, Inc., 2013.

Members of Household Having Twao or More Jobs

Person Having More Than One Job Percent

Yes 21.3%
Mo 78.8%
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Anyone Employed Part-time or Not Employed Wanting a Full-time Position

Desiring Full-time Employment Percent

No 88.1%
Yes, 1 person 10.6%
Yes, 2 or more people 1.3%
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Education Level of Those Household Members

Education Level Percent
Less than high school 0.9%
High school 20.7%
Technical 11.3%
Some College or Associate's Degree  33.3%
Bachelor's Degree 36.0%
Advanced Degree 19.8% _
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Primary Factors

Factors Percent

Mo jobs for my skill or educational level available 14.9%
Mo jobs for my experience level 12.3%
Pay insufficient 25.4%
Age factors 22.8%
Child Care Issues 12.3%
Lack of employment opportunities near home 42.1%
Lack of transportation 1.8%
Other factors 34.2%
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Age Category of Primary Household Income Earner

Age factors Percent
Under 25 1.2%
253to 34 7.4%
35todd 23.0%
45to 54 26.7%
55topd 25.1%
63 to 74 13.2%

75 or over 5.8% _
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I Sense of Community

Feelings Toward Various Community Components

Poor Fair Good Very Good Excellent Total
Housing Options 9.13% 25.29% 47.83% 13.91% 3.91% 100.00%
Local Employment Options 50.00% 34.82% 12.50% 0.89% 1.79% 100.00%
Quality of Life 2.54% 10.17% 24.58% 46.61% 16.10% 100.00%
Shopping Options 41.28% 27.23% 16.60% 12.77% 2.13% 100.00%
Shopping Experience 31.60% 22.94% 28.14% 15.15% 2.16% 100.00%
Range of Food Service Services 41.20% 30.47% 16.31% 9.44% 2.58% 100.00%
Quality of Food Service Options 23.35% 26.87% 32.60% 14.98% 2.20% 100.00%
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Reasons for Residing in Arundel
Reasons Percent
What I can afford 23.8%
Close to family and friends 39.7%
Have always lived in this area of Maine  31.4%
Was from this area originally 19.2%
Close to work 36.0%
Close to services 24.3%
Other Reasons 38.9%
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Overall Description of Arundel as a Place to Live

Best Overall Description Percent
Very good place to live 51.3%
Fairly good place to live 43.7%
Mot a very good place to live 2.9%
Mot a good place to live 2.1%

Developed by The Chesapeake Group, Inc., 2013.



